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Forethoughts

For most environmentalists, PVC is just bad news. They don’t know much about it, or
even what it's used for, but somehow it is just worse than all other plastics. It was this
prejudice that persuaded me, as Chairman of The Natural Step in the UK, to set up the
PVC Coordination Group nearly ten years ago. We wanted to get to grips, rigorously
and systematically, with the science of PYC manufacture and use, and to challenge the
PVC ‘industry in the UK to get serious about sustainability. Mark Everard led that
initiative, and has stayed involved in the industry since then — building up a wealth of
experience that makes Reaching for Sustainability a quite compelling account. And all
environmentalists should take heart from it: it shows that substantive progress in this
industry is possible, is going on and, though there is still a long way to go, can provide

real inspiration to others.
Jonathon Porritt

Founder Director, Forum for the Future

The dramatic progress that the PVC industry has made over the past decade should
give us all hope. When | set out in the late-'80s to initiative what subsequently became
known as The Natural Step, | had not intended to start an organisation. I'd hoped
merely to achieve consensus about fundamental scientific principles that could help
society make collective progress with the pressing need of addressing sustainable
development, cutting through the fragmentation that | was seeing by providing a basis
for common understanding and action._ In the first decade of this millennium, the
exemplar provided by the achievements of elements of the PVC industry demonstrates
truly joined-up progress based upon a common understanding that is shared not just
within a company but progressively meandering along the PVC value chain, and
reaching outwards to inform all connected with it, about -collectively reaching for
sustainability. The lessons extend beyond the PVC, plastic and broader chemicals
industry, touching other businesses, their regulators, users, municipalities and society
at large: the users of PVC and other alternative materials. The journey so far,
impressive though it is, is just beginning.
Professor Karl-Henrik Robért
Founder and Chairman of Research and Development
The Natural Step

iii



